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AOL, MSN, Yahoo! Unite to Take Action on Internet Safety

The Internet Content Rating Association 

Presents New Tools, New Progress in Protecting Children Online

San Jose, Calif. – June 25, 2002 – Internet industry leaders and advocates today announced major accomplishments in their promise to adopt the Internet Content Rating Association’s content labeling system with broad support from children’s advocacy groups.  The three most trafficked Internet destinations, AOL, MSN and Yahoo!, successfully have labeled approximately 93 percent of their sites, bringing to fruition a commitment made last October.  Available globally, the free ICRA system allows content providers to identify and label their Web sites using neutral descriptors that empower parents from all cultures to filter Internet content based on their individual values.  Today, ICRA presented new tools, including the ICRAfilter that parents, children and industry can use, and urged others to join their effort. 

At an industry gathering at the San Jose Tech Museum, ICRA hosted industry experts, including Stratton Sclavos, CEO of VeriSign, Srinija Srinivasan, vice president and editor-in-chief of Yahoo! and Dan’l Lewin, senior vice president, .Net Platform Strategy of Microsoft to showcase how companies – particularly technology companies – are striving to create safer online environments for children, while preserving the rights of free expression.  The milestones achieved by ICRA and its members demonstrate new market trends that promote corporate responsibility and online safety.  

ICRA is a global non-profit organization of Internet industry leaders committed to making the Internet safer for children while respecting the rights of content providers.  

Microsoft is one of the leading companies to make a global commitment to help parents protect their children’s online experiences.  Microsoft built technology into its Internet Explorer browser to allow people to make effective use of the ICRA ratings system.  The company has also asked its MSN Worldwide Programming Team to ensure that all of their sites are rated according to the ICRA standards.  

“Microsoft shares the goal of creating an online environment in which children can learn, explore, and have fun without exposure to the many things that can harm them.  We first integrated RSACi, the forerunner to the ICRA system, into Internet Explorer in 1996 and took a further step last October of requiring all of our MSN sites to rate themselves based on ICRA standards.  The combination of technology tools built into our software, coupled with industry participation in rating site content offers parents and children a safer online experience,” said Dan’l Lewin, senior vice president, Microsoft. 

Yahoo! has implemented the ICRA labeling standard successfully on the vast majority of its Web sites.  Additionally, Yahoo! has provided links to ICRA information on sites within the Yahoo! network, including Yahoo! GeoCities (http://geocities.yahoo.com), Yahoo! Family Accounts (http://family.yahoo.com), and certain pages on the Yahoo! directory.

“Yahoo! is pleased to be part of the ICRA initiative, which supports Yahoo!’s long-standing commitment to consumer choice by allowing people to better customize their online experience,” said Srinija Srinivasan, vice president and editor-in-chief, Yahoo!.  “Yahoo! joined the ICRA labeling effort in October and we are thrilled with our progress.  As the Internet becomes increasingly essential in the lives of consumers, it is important that we focus on providing tools for families, like the ICRA label, to create the best experience on the Web.” 

"VeriSign believes that all commerce and communications are enabled by trust - and you build that trust by providing children and those who care for them with access to the tools that will protect them from inappropriate material and ICRA has built those tools," said Stratton Sclavos, CEO of VeriSign.  "We are committed to working with ICRA and our peers in the industry to provide parents, teachers and children with the most trusted environment possible."
The ICRA labeling system offers content providers an online questionnaire to help define and describe the content available on their sites.  ICRA then generates a content label (a meta tag) that the author adds to his or her site.  Users can then set up their Internet browser or compatible filtering software to allow or disallow access to Web sites based on the information declared in the label and the subjective preferences of the users.  

In May, The National Academy of Sciences presented their report - Youth, Pornography and the Internet.  "Our committee found that a very important way to protect children from accessing inappropriate material on the Internet is to educate them -- and their parents -- about what they might encounter.  Information provided in a content rating system, like the one developed by ICRA, can help to provide information that enables adults and children make informed decisions about which Web sites are appropriate for their use," said Winnie Wechsler, a member of the National Academies' National Research Council committee that recently issued the definitive study on protecting children online.
ICRA’s new filtering tool the ICRAfilter was launched in Europe in the spring.  The filter ‘reads’ the label, giving parents the ability to filter content according to their values and what they feel is appropriate for their own children.  Over 15,000 users have downloaded the ICRAfilter. 
The ICRAfilter differs from other filtering tools because its foundation is based on choice not censorship.  The ICRA labeling system is purely descriptive of content and not a ‘rating’ based on moral judgment. All Web sites are voluntarily rated with neutral descriptors.  The ICRAfilter, works on Windows 95 upward and operates independently of any browser.  It is available as a free download from the ICRA Web site without any options pre-configured.  Parents can also obtain the ICRAfilter from a growing range of other companies that have preloaded it in their own branded filtering templates. 
“ICRA is delivering on its promise to provide tools to parents that ensure their online experience can support their family values,” said Mary Lou Kenny, director of ICRA North America.  “While technology plays a role in protecting children online, ICRA recognizes that technology cannot do the job alone.  To ensure a rewarding, yet safe, Internet experience, parents must understand the risks and rewards of Internet use and work with their children to establish 'ground rules' for access.  To respond to this need, ICRA proposes a national campaign for A Safer Internet Community.  We will seek funding for this campaign that allows ICRA and its partners to develop and deliver (both online and off) practical tools and strategies parents and their children can use together to make the Internet a safer, more enjoyable place to visit.” 

For more information visit: www.icra.org
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